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Report Content

 Executive Summary & Implications 
 Current Situation
 Periods of Economic Stress Over the Past 30 Years
 Impact on Industry Traffic
 How Operators Managed Their Business Through These 

Challenging Times
 How Consumers Responded to Economic Pressures and 

Operator Tactics
 What Operators Must Consider This Time
 What Operators Are Doing Today to Drive Traffic
 What a Prudent Marketer Should Do as We Move Into 2008
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