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NPD BookScan in DecisionKey FAQs 
 

What are the differences in sales data from 2004 to 2017? 
 
This data has been migrated from Nielsen to NPD. The data was migrated in its processed form, with 
Nielsen’s methodology and weighting applied. Any difference between data seen in Nielsen BookScan and 
NPD BookScanTM in DecisionKey® for this time period is the result of updated and improved metadata. In 
the Nielsen system, all BookScan reports (with the exception of query reports) were effectively frozen after 
the data was updated each week, meaning that any changes or corrections to title metadata only had an 
effect of go-forward data, and did not apply retrospectively. In DecisionKey, metadata changes affect both 
historical and go-forward data. One major example of this is in the classification of young adult (YA) titles. 
In Nielsen BookScan the YA classifications were applied from the start of 2017, and are therefore only seen 
in reports from that point onward. In NPD BookScan in DecisionKey the YA classifications are reflected over 
the full lifespan of the relevant titles (though YA bestseller lists did not exist until 2017 and have not been 
retroactively created).  
 
More generally, this change in methodology allows us to provide the most correct and complete view of 
the BookScan data in DecisionKey.  
 

What are the differences in sales data from January 2018 to present?  
 
NPD started receiving and processing BookScan data from the start of 2018. While the same retailers that 
contributed to the Nielsen BookScan panel now contribute data to NPD, some differences in process mean 
there will be differences in the sales numbers. Some reasons for this include:  
 

 Retailer feeds – NPD’s policy is to receive comprehensive sales feeds from all of its retail partners, 
across all departments and product types. Where Nielsen BookScan feeds were previously limited 
to what a retailer defined as its book department, NPD has been able to identify and process 
additional sales for book items in some retailer feeds.  

 
 Weighting – NPD’s Data Science group has developed a weighting methodology for the 

independent sector – which is the only area where NPD applies weighting to the data. This 
weighting methodology is different from that used by Nielsen and gives NPD the best and most 
accurate reflection of the current market. 

 

 Metadata – As with BookScan data from before 2018, NPD BookScan in DecisionKey uses updated 
and enhanced metadata. That means any changes to title data will be reflected throughout the 
entire data set. The updated metadata also enables NPD to match more items successfully, and 
therefore may increase overall sales numbers.  

 
Based on an analysis of the differences between the Nielsen and NPD data, these factors result in a very 
small variance (less than 1 percent) in overall sales figures for the total market. Please note that specific 
ISBNs and their associated authors, publishers, categories, etc. may see larger variances than what is seen 
for the overall market, depending on how the factors mentioned above relate to the ISBNs’ sales.  
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What is the weekly data delivery schedule?  
 
Timing of NPD’s weekly delivery depends on when NPD receives retailer feeds, and the subsequent time it 
takes to process and ingest the data and carry out quality control processes. As of October 2018, this 
equates to Tuesday delivery of Barnes and Noble BookScan data, and Thursday morning delivery of U.S. 
NPD BookScan, Walmart BookScan, and Target BookScan. NPD will continue to work with its retail partners 
and fine-tune internal processes to improve data delivery timing. 

 
How are release-to-date sales figures changing? 
 
Any release-to-date (RTD) sales figures reported in NPD BookScan will reflect total sales as recorded by 
BookScan since 2004, from which point the Nielsen data was migrated to NPD BookScan. For titles 
published before 2004, RTD sales figures will not show the full history of the title.  
 
NPD holds an offline repository of some additional historical Nielsen BookScan data, from 2001 to 2003, 
which can be referenced for specific client inquiries.  
 

Is there a difference in how Designated Market Areas are treated? 
 
NPD BookScan uses Designated Market Areas (DMAs) in a similar way as did Nielsen BookScan. There are 
some differences in how ZIP codes are mapped to DMAs between the two systems, and NPD’s new 
weighting methodology also affects how sales are mapped to DMAs.  
 
Going forward, NPD will use this consistent approach to mapping the data, to provide the most accurate 
measurement of the U.S. book market.  
 

Why does NPD BookScan not include Strata? 
 
As a fundamental principal of NPD’s relationships with retailers, there is a need to ensure that no individual 
retailer’s data is exposed within NPD BookScan. As the book market evolves, some retailers have seen their 
market share within their relevant Stratum to the extent that this may result in exposure of their data.   
 
To avoid the possibility of exposing an individual retailer’s data, and to retain all participants in the panel, 
NPD has discontinued the Strata-level breakout of data previously provided. This is not as a consequence 
of the move to DecisionKey, but because of changes to the market share of retailers within the panel and 
the Strata. BookScan had previously moved from three Strata to two in 2011, in response to similar market 
changes.  
 
 
 
 


