Color Across the Kitchen

How does color impact consumers’ purchase behavior and attitudes as it relates to
small domestic appliances and major kitchen appliances? U.S. consumers are more
likely to purchase or replace their small appliances to match the color of major
appliances than to do so solely because a new color or option became available.
Here’s a closer look at consumer profiles by appliance color choice ...

PROFILE OF THE CONSUMER WHO CHOOSES:
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Our new report, Color Across the Kitchen, provides insight into how the color of kitchen appliances
affects consumers’ purchase behavior and attitudes. What could you do with this level of insights as you
make product development, line extension, and marketing decisions?

Source: The NPD Group and CivicScience/Color Across the Kitchen Report, 2020

Get more insights like this. Contact Matt Hendrick at

matthew.hendrick@npd.com or call 216-273-7635.




