
CrosB2B 
Takeaways
Educati on and Technology: 
What’s Next?

Mike Crosby, 
Industry Analyst, B2B Technology, 
The NPD Group 



The 2020 – 2021 school year forced U.S. families and educators to contend with some very difficult 
circumstances; many schools across the country pivoted to provide a remote learning “bridge” for more 
than 50 million K – 12 public school students. Along with remote learning came an irreversible change in 
the role technology plays in education.

CLOSING THE TECHNOLOGY GAP IN 2021
During the second half of 2020 and the first half of 2021, 
supply chains struggled mightily to meet the high demand for 
devices. School districts tried to close the technology gap, as 
many K –12 students in the U.S. remained without adequate 
devices and broadband. 

EXPECTATIONS FOR THE BALANCE OF 2021  
AND BEYOND
Expectations for B2B technology sales for the rest of the year 
remain positive, as many school districts have so far received 
only partial shipments of the devices they previously ordered. 
However, supply is expected to start balancing by the end of 
the first half of 2022, and it will continue to improve after that.

Looking ahead to the 2022 – 2023 school year, the annual budget 
from the White House proposes $102.8B for K – 12 schools. 

Some potential technology investment areas include:

Education and Technology: What’s Next?

MOVING FORWARD 
Schools can provide more personalization and experiential learning to allow students to develop at different rates 
and through more varied experiences. Based on the lessons from the unconventional 2020 —  
2021 school year, it is critical to take the most effective uses of technology and fold them  
into the existing educational structure.

Learn more. Contact Jenna Callery at 517-285-1411 or jenna.callery@npd.com.
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Sports hardware and  
software purchases 

Gamification

Live tutoring systems and 
platforms 

are likely, as gaming continues to drive sports and technology development 
and programming.

where students feel they have more ownership and control of their learning 
development, is also an area of increased focus. 

show increased demand, as students respond positively to more  
personalization.

Source: The NPD Group/Reseller Tracking 
Service, Verticals, 1H 2021 

Hardware-specific purchases 
increased 60% vs. previous 
year and 69% vs. 2019

K – 12 combined hardware and  
software revenue increased 52%  
vs. previous year and 64% vs. 2019. 

+52%

+60%


