Home Improvement: Kitchen
& Bath Spending Increases

U.S. consumer spending on kitchen and bath products has surged over the past two
years, indicating big upgrades to these important rooms. Both spaces provide
consumers with comfort, ease, and efficiency in their homes. How can you grow
interest in this category as it competes with a return to experiences? Here’s a closer

look at last’s years sales:

Consumers spent $11.4B on kitchen & bath products in 2021, a 12% increase versus 2020

Faucets & showerheads
was the largest kitchen & bath category,
but tub/shower surround sales grew the fastest year over year

Average spend was $100 - Fau;ets d&
per buyer on faucets & showerhea OS
showerheads accounted for 32%

of total kitchen &
bath sales

Among kitchen &

bath’s subcategories,
consumers spent

the most on
bathtubs/whirlpools,
an average of

$387 per buyer

O

The State of the Consumer report series helps you make the most informed decisions in the home
improvement industry. It’s how you identify growth opportunities across all channels and gain access to
in-depth buyer analytics to keep current customers and win new ones. Reports are available for lawn &
garden, tools, hardware, paint, kitchen & bath, lumber & building, and storage.

Source: The NPD Group/Checkout Omnichannel Tracking, YE December 2021 vs. 2020

Want more insights like this? Contact your NPD account representative,

call 866-444-1411, or email contactnpd@npd.com. npd




