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◼ Consumer Technology is reverting back to a mature growth 
business

◼ Spending on Consumer Technology is being tested

– Lower income consumers are the most challenged by higher prices and 
other economic headwinds

– Spending among higher incomes is competing with other priorities

◼ Shopping events pose an even greater challenge to year-round 
sales and traditional seasonality

◼ New innovation on the horizon has the potential to re-energize 
consumer technology investment

◼ Put 2019 in the rear view mirror: 2022 has its own unique set         
of circumstances

State of the Industry-
Consumer Technology
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Innovation Opportunities

VIRTUAL REALITY SMART HOMEGAMING

VR Hardware & Accessory 
revenue has increased 35% 

YTD*. According to Checkout, 
spending on Virtual Reality has 

grown fastest among 
consumers aged 25-34 (+47%) 
however those 55+ increased 
spending on VR by 30% over 

last year.

Gaming designed Notebook 
and Desktop PC volume is 

expected to grow 4% in 2023, 
exceeding the highs of 2021**.  
Increased graphics card supply 
and sales will drive more high-

end game experiences for 
consumers.

Home Automation category 
sales are forecast to grow 6% 
in 2023, topping $4B**. 44%^ 
of households currently own a 
voice-enabled device as digital 

assistants continue to 
proliferate throughout the 

home.
*Source: The NPD Group/Retail Tracking Service

**Source: Future of Technology
^Source: NPD Connected Intelligence Home Automation Ownership & Usage July 2022


