Four Key Areas to Watch in
China’s 2020 Sports Market
There are some bright spots to watch in China’s* sports market, such as running
apparel and footwear, e-commerce, what is happening in lower-tier cities, and
women’s economic impact. Here’s a quick look.
Running
12%

Running is the

biggest sports category

in China’s activewear and athletic
footwear market. It contributes
12% of total sports revenue growth.

Shanghai is recognized as
the largest Tier 1 city market
for running.

Lower-tier cities

E-commerce
Most athletic brands
have come to understand
the compelling

growth opportunities
in China’s digital marketplace.

33%

Women’s economic impact

In 2020, for international brands, there will be

stronger competition from
the local brands

67.5B
RMB

in the Tier 3 – Tier 4 cities.

Leading local brands such as
Anta and Li Ning capture higher
market share in the lower-tier
cities than in the Tier 1 – Tier 2 cities.

The 25 – 34 age segment is the
biggest buyer age group in terms of
market share (33%).

In 2019, total activewear and athletic
footwear purchased by female buyers

grew 14.6%,

amounting to 67.5 billion RMB.

While the majority of purchases
made by female buyers take place
in the below-600 RMB price point,
the price band over 1000 RMB
was the fastest growth area.

It's never been more important to know what is selling, where, why, and for how much in a world
with rapidly changing products, distribution models, and competition. The NPD Group combines data,
industry expertise, and prescriptive analytics to light the way to growth for brand and retail success.
Source: The NPD Group/China Sports & Leisure Tracker, 12ME November 2019, YOY comparison
*China as referenced above includes the core 23-city data (or Tier 1 and 2 cities) and not the total country.

Learn more about sports trends in China or APAC.
Contact Julia Day at 303-402-5611 or email julia.day@npd.com.

