The Holiday Political Split-Screen
We’ve heard a lot – and we’re about to hear more – about how the Democratic and Republican
presidential nominees feel on a wealth of issues. But what do their supporters think about the
weighty issues surrounding . . .the 2016 holiday season? And do their attitudes tie back to the
message their candidate will likely voice during the ﬁnal weeks of the campaign?
Whose supporters show more ﬁscal responsibility
when it comes to their annual holiday shopping?

15%

Trump supporters are more likely than Clinton supporters to say
the state of the economy will have a “signiﬁcant impact” on
their holiday purchases this year

11%

11%

Clinton supporters are more likely than Trump supporters to say
they plan to spend more this holiday season than in 2015,

15%

17%

despite the fact that they’re also more likely to still be paying oﬀ
debt from the last holiday season

23%

Who’s more focused on getting the best deals?

64%

Trump supporters are more likely to say special sale prices

58%

62%

and overall value for the price as factors that will inﬂuence where
they shop for the holidays this year.

54%

What will they buy?

43%

Clinton supporters more likely to say they’ll purchase
gifts in the entertainment

50%

31%

and tech/electronics supercategories.

39%

15%

Trump fans are more likely than Clinton fans to say they expect to
purchase sporting goods and equipment this holiday season.

9%

71%

Clinton supporters are a bit more likely to agree that giving to
those less fortunate is an important part of the holiday season.

77%

Election season is getting down to the wire, and the holiday season will begin in earnest soon after.
What will the outcome at the voting booth mean for manufacturers and retailers?
Will it be a happy holiday season, or will the election frenzy have a negative impact on purchasing?
Source: The NPD Group/ Annual Holiday Survey

Learn more. Contact The NPD Group at 866-444-1411
or email contactnpd@npd.com.

